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CHIEF DAN GEORGE ‘BEST THING 
THAT COULD HAPPEN TO CANA- 
DIAN INDUSTRY’ 


VANCOUVER—Famous Players presi- 
dent George Destounis was chairman 
and keynote speaker of the recent 
British Columbia convention of the 
circuit’s theatres, which was highlighted 
by a luncheon at the Vancouver Hilton 
at which film exchange managers and 
media representatives were guests of 
Famous. Chief Dan George was guest 
speaker at the event and also pre- 
sented Destounis with a hand-carved 
“talking stick’’ that tells more of a 
story than some movies these days. 
It was given, Chief Dan said, because 
“Destounis and film men like him 
make people happy.” 

This possibly explains why Chief 
Dan, in the words of Destounis, ‘may 
be the best thing that could happen to 
the Canadian film industry,” as the 
chief’s aim in movies also is ‘‘to make 
people happy.’’ His next picture, ‘’Can- 
cel My Reservation,’ starring Bob 
Hope, is destined to do just that. 


Returning to Serious Drama 


Following “Cancel My Reservation,” 
Chief Dan George returns to serious 
drama with Dary! Duke’s ‘‘The Ecstasy 
of Rita Joe,’ from George Riga’s 
stage play, which is being adapted for 
the screen by Norman Klenman, pro- 
duced in cooperation with Famous 
Players. The latest word is that the 
picture rolls in Vancouver in late March. 

Besides Chief Dan George, a grand- 
father in his 70s, Famous Players also 
is interested in another moviemaker, a 
bachelor in his early 20s. Bob Elliott, 
who manages the Park Royal Twin 
theatres, built on land that originally 
was part of the Squamish Indian Band 
Reservation, made the commercial short 
(his first) ‘‘Up the Mountain,” which 
is playing the Orpheum with ‘The 
Omega Man.” 

“Up the Mountain,” is a 12-minute 
color film shot atop Grouse Mountain, 
which rears its 4,000 feet immediately 
behind the Park Royal Shopping Center. 
The short features some trick skiing 
shenanigans by professionals and ama- 
teurs, with performances designed to 
entertain movie patrons. 


Turned to Short-Making 


Elliott’s moviemaking is his per- 
sonal answer to the complaints by 
patrons that, along with a current 
feature release, they often get a 1951 
short (generally oily, scratched, spliced 
and suffering from tired blood if in 
color). So, he decided he could make 


COAST SALISH “TALKING STICK” presented to 


GEORGE P. DESTOUNIS, PRESIDENT, FAMOUS PLAYERS 
by CHIEF DAN GEORGE on 


OCTOBER 14, 1971 in VANCOUVER, B. C. 
“THE TALKING STICK” is a symbol of authority When the Chief 
holds this stick, or plants it in the ground beside him, others must 
remain silent while the Chief is speaking. 


more interesting shorts than he was 
having to play. The first result was 
“Up the Mountain,”’ which he sold to 
BelleVue Films, which handles the 
Disney product in Canada. It is now 
showing in British Columbia and soon 
will be seen throughout Canada and 
the U.S. Bob Elliott, in the meantime, 
has formed his own production com- 
pany and is working on his second 
film, with plans for two more this year. 

Also announced at the convention 
was the news that three of six films 
sent to Toronto from the British 
Columbia-Alberta region won prizes in 
the final judging of the Famous Players 
Student Film Competition and that 
checks have been presented. The Uni- 
versity of Calgary Film Club won 
$750 second prize in the 16mm uni- 
versity and college division for an 
action movie with “Opus 4.” In the 
secondary school 16mm category, 
Stephen Bowles of Eric Hamber won 
the $250 second prize for his ‘‘Ab- 
surdo,’’ a combination of live action 


and animation. In the 8mm school 
category, John Anderson, Karl Atva 
and Art Shimpel won second prize, 
$250, for ‘‘To Dream,’’ a short de- 
scribing the need for the work of the 
Gibb‘s Boys Club, situated in the 
heart of the depressed, disadvantaged, 
slum area of eastern Vancouver. 
Honored at the convention were 
those employees who had completed 
many years of valued and _ faithful 
service with Famous Players in British 
Columbia: For 40 years of continuous 
service, Ellard Williamson, Vernon, and 
for 25 years, Eric Green of the Orpheum 
Vancouver, and Dick Baiss of the 
Royal, Victoria. Dick is the son of 
Geoff Baiss, who for many _ years 
operated the Capitol (now Odeon) 
Duncan and was revered in the British 
acting community in Hollywood as the 
best “Googly” bowler in North America! 
He often joined them when they set up 
a cricket match with other British 
expatriates living in the U.S. 


i>» this one occasion when I have the opportunity 

© speak to all our employees from Coast to Coast, 

I would like to express my personal appreciation 

_ for the loyalty and assistance extended to me 

_ during the past year. 

Wt is the Festive Season, and to each one of you and 
yours, my sincere Best Wishes for a very Merry 

a Happy and Healthy New Year. 


or 


. Ay ce temp-ci de l‘année ou j‘ai l‘occasion de 
~ “communiquer avec tous nos employés, d‘un océan 
A l‘autre, j‘aimerais exprimer mon appréciation 

personnelle pour votre joyauté et votre coopération 
durant I‘année qui vient de s‘é€couler. 
c‘est la Saison des Fétes, et a chacun de vous et les 
votres, mes meilleurs Voeux pour un Joyeux Noel 
et une Bonne et Heureuse Année. 
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OUR COVER STORY 


VANCOUVER CENTRE VANCOUVER, BRITISH COLUMBIA 


F. William Nicks, Chairman of the Board and 
Chief Executive Officer of The Bank of Nova 
Scotia, George P. Destounis, President of Famous 
Players Limited, and Henry G. Birks, Chairman of 
the Board and Chief Executive Officer of Henry 
Birks and Sons Limited have announced plans for a 
major building to be erected in the heart of the 
commercial retail area of downtown Vancouver, in 
the block bounded by Georgia, Granville and 
Seymour streets. 

Vancouver Centre, a joint venture of Scotia- 
bank, Famous Players and Birks is planned to reach 
36 stories, with a gross floor area of over 600,000 
square feet, and has been estimated to cost in excess 
of $23.000.000. 

Construction will begin in 1972 and will be 
completed in 1974. 

The office tower will be set at an angle of 45° 
to the city grid to give special identity to the build- 
ing. The exterior of the tower will be covered with 
light coloured marble. The windows will be light 
bronze-tinted glass set in bronze-colour aluminum 
frames. 

The design concept includes a multi-level podi- 
um at the base of an office tower. The lower or 
concourse level will include shops and restaurants. 
In keeping with the city master plan for the area, it 
is hoped that there will be an underground link to 
the Hudson’s Bay Company department store and 
Pacific Centre shopping mall leading to the new 
T. Eaton Company department store. 

The main level features four triangular plazas 
which have been designed to focus the main access 
points of the building; the Scotiabank hall, Birks 
store, the office tower lobby, and the entrance to 
the dual-auditorium Famous Players cinemas. 

The Famous Players dual-auditorium cinema 
will be located on the third Ievel of the podium. 
Today public demand is for smaller and more inti- 
mate theatres, and accordingly the seating capacity 
of one auditorium will be approximately 450 and 
the other 650. Superb comfort in an elegant envi- 
ronment will be featured with flawless automated 
projection presenting the finest in entertainment 
from the world’s leading film capitals. 

Also on the third level of the podium and the 
first level of the office tower will be medical and 
dental suites. 

On the roof of the podium a landscaped plaza 
accessible to the public is planned. 

The office tower will rise 33 floors above the 
three floor podium. The area of a typical floor will 
be 13,400 sq. ft. designed to provide a column-free 
interior which is a feature found in very few major 
office buildings in Canada. 


High-speed automatic elevators will serve all 


floors. The building will be heated and air condi- 
tioned to the most modern standards. 


The adjoining parking structure on Seymour 


Street accommodates 375 cars, is owned by the 
Centre and will be incorporated into the design 
and linked to the complex by a bridge. The parking 
garage can be enlarged by additional floors to pro- 
vide more parking. 


When completed, 3,500 people will be employed 
in the building. 

The conceptual design for Vancouver Centre 
was prepared by Webb, Zerafa, Menkes and Housden 


Birks, Famous Players Ltée et la Banque de Nou- 
velle-Ecosse annoncent la construction d‘un impor- 
tant gratte-ciel 4 Vancouver. 


Monsieur F. William Nicks, président et direc- 
teur exécutif de la Banque de Nouvelle-Ecosse 
ainsi que Messieurs George P. Destounis, président 
de Famous Players Ltée et Henry G. Birks, président 
et directeur exécutif de ‘‘Henry Birks And Sons 
Ltd”, annoncent la construction d’un important 
édifice qui sera érigé au coeur du centre commer- 
cial de la ville de Vancouver, a la jonction des 
rues Georgia, Granville et Seymour. 

Le ‘Vancouver Centre’, projet réalisé con- 
jointement par la Banque de Nouvelle-Ecosse, 
Birks et Famous Players atteindra la hauteur de 
trente-six (36) étages et occupera une superficie 
de plus de 600,000 pieds carrés; le codt de la 
construction a été évalué a plus de $23,000,000. 
Les travaux commenceront en 1972 et se termine- 
ront en 1974. 

L’édifice sera situé 4 un angle de quarante- 
cing (45) degrés par rapport au plan-damier de 
quatre-vingt-dix (90) degrés de la ville et ceci, 
afin de lui ajouter un cachet tout particulier. 
L’extérieur sera recouvert de marbre aux couleurs 
pastelles; les fenétres, légérement teintées de cou- 
leur bronze, seront encadrées de chassis en alu- 
minium également de couleur bronze. 

L’élaboration des plans de design comprend, 
a la base de l’édifice, une plate-forme de trois 


(3) étages. A l’étage du bas, s‘étaleront boutiques 
et restaurants. En relation au plan-direteur de la 
ville par rapport 4 ce nouveau développement, il 
est a espérer qu’une promenade sous-terraine relie 
le nouveau building au magasin 4 rayons Hudson’‘s 
Bay et aux galeries du Pacific Centre conduisant 
au tout récent magasin a rayons T. Eaton. 

Au_ rez-de-chaussée de la plate-forme se re- 
trouvent quatre (4) places de forme triangulaire 
concues dans le but de centrer I’intérét sur les 
quatre (4) principales entrées de l’édifice: le hall 
d‘entrée de la Banque de Nouvelle-Ecosse, celui 
du double-auditorium des cinémas Famous Players, 
l‘entrée du magasin Birks et celle de l’édifice méme. 

La salle double du cinéma de Famous Players 
se situera au troisiéme étage de la plate-forme. Les 
publics d‘aujourd’hui demandent des théatres beatu- 
coup plus petits et par ce fait, plus intimes; c’est 
pourquoi I’une des salles pourra recevoir environ 
450 spectateurs alors que l‘autre en recevra 650. 
Au sein d’‘un confort de réve et d‘un élégant décor, 
les deux cinémas présenteront les meilleurs films 
de renommée mondiale au moyen de techniques 
impeccables de projection. 

De plus, a ce troisiéme étage de la plate-forme 
et au premier étage du gratte-ciel, seront installés 
des bureaux de médecins et de dentistes. On 


projette méme d’établir sur le toit de la plate-forme 
une place avec jardins qui serait accessible au 
public. 

L’édifice comprendra trente-trois (33) étages 
en plus des trois (3) tages que forme la plate-forme. 
La superficie d‘un plancher sera de 13,400 pieds 
carrés, concu ainsi afin d’éviter toute colonne a 
l‘intérieur du gratte-ciel; ce type d‘architecture ne 
se rencontre que trés rarement au Canada, surtout 
dans ce genre de construction. 

De rapides ascenseurs automatiques desserviront 
tous les étages. On installera les plus modernes 
systémes d’air climatisé et de chauffage, derniére- 
ment sortis sur le marché. 

Sur la rue Seymour, un édifice de stationne- 
ment pouvant contenir 375 automobiles appartient 
au ‘’Vancouver Centre’; le design de t’architecture 
sera similaire 4 celui du gratte-ciel et un pont 
reliera les deux (2) constructions. Des étages 
supplémentaires pourront étre ajoutés afin d’offrir 
un plus grand service de stationnement, si besoin 
il y a. 

Lorsque terminé, 3,500 employés travailleront 
dans |‘édifice. 

Messieurs Webb, Zerafa, Menkes et Housden 
ont préparé I’élaboration des plans d’architecture 
du “Vancouver Centre’’. & 


Le MANS car displayed at conference 


pedestrians and motorists. ALSO a 
few mentions on the air. 


RAE at BF PAEATALS 


John Sperdakos, Director of Ad- 
vertising and Publicity for United The- 
atres, Montreal and the Province of 
Québec, is seen here seated atop the 
racing car used by Steve McQueen in 
the film LE MANS, a National General 


Pictures release. 

Sperdakos was attending the 16th 
Motion Picture Herald Merchandising 
Conference held in New York, May 10 
to 12, with Norman ‘‘Bud’’ Barker and 
Don Watts. e 


John Sperdakos sells 
ESCAPE FROM THE PLANET OF 
THE APES 


|! was anxious to use the masks tn 
some way or other and decided on the 


Sandwich Board. | gave Mary a ONE 
SHEET with pertinent information. 
She had it glued to the front side of 
the board and had the carrier wear the 
mask. This received a great deal of 
attention and comic reaction from 


SSS 2 eet > 


Ss ae 
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Student wearing ‘‘ape’’ mask and 
sandwich-board for promotion of 20th 
Century-Fox’s “ESCAPE FROM THE 
PLANET OF THE APES” recently 
showing at 2 theatres in Montreal, 
Palace and Dorval Theatre. ® 
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ADAM WEILER in FILM BULLETIN writes 
about ADVERTISING INTHE OLD DAYS 


In the old days movies were not 
taken for granted and each one had 
some inherent news value. Hollywood, 
itself, was an international symbol of 
pleasure and revels and talent. 

With the advent of talking pictures 
the ad man had a glorious time shriek- 
ing that ‘‘Clara Bow talks’’ or “Nancy 
Carroll sings’’. The tradition that had 
developed in movie ads never had it so 
good. Boldface type shouted, ‘’Now 
you not only see John Gilbert and 
Garbo, you can hear them.” 

For a brief time, movie ads auto- 
matically benefitted by this technolog- 
ical improvement, but when sound no 
longer was news, the copy men really 
had to do some creative work. It soon 
became necessary to tell explicitly what 
the stars were talking about, rather than 
the mere fact that they were talking. 

At that time movie theatres were 
getting about 70 cents of the recreation 
dollar, because people patronized films 
habitually. 


DOUBLE FEATURES were not 
prevalent, but the large, deluxe theatres 
had stage shows which generally were 
given some space at the bottom of the 
ads. But the average theatre had to 
depend on the “‘hard sell’ of the single 
feature. 

Because the important first run 
theatres were owned or controlled by 
the distributors, they would make sure 
that their own theatres received the 
benefits of big campaigns, knowing that 
by the impact of such campaigns the 
subsequent runs would also benefit. 


New York had nine daily news- 
papers during much of that era and 
rates were much less than today. The 
entertainment sections in most of the 
papers contained much more news 
about movies. 

It was taken for granted that pub- 
licity prior to release was a guarantee 
that the public knew a lot about the 
picture even before the first ad was 
run. Therefore, a modest amount of 
paid space (200 lines) was considered 
sufficient to open a film. 

For example, the New York Para- 
mount theatre seldom had a weekly 
budget exceeding $3,000. When joint 
ads were run with the Brooklyn Para- 


mount the budget would go up to 
$5,000. 

This budget was typical of large 
theatres across the country. In Chicago, 
the newspapers used to devote almost 
two pages to movie news and this was 
duplicated in most key cities. This 
made the publicity man at least as 
important as the ad man. (In many 
cases he was one and the same.) 


FEW COMPANIES placed adver- 
tising in national magazines, excepting, 
of course, the fan magazines which 
were considered the most effective 
medium. 

Paramount in the twenties and up 
to 1932, when bankruptcy was immi- 
nent, consistently ran institutional ad- 
vertising in both newspapers and mag- 
azines featuring the slogan, ‘‘If it’s a 
Paramount picture, it’s the best in 
town.’’ MGM followed suit with ads 
featuring its Leo the Lion. 

Who could s., whether this type 
of advertising sold tickets? The point 
was never raised since the public was 
still addicted to the movie-going habit 
and the attitude of the industry was: 
‘Just open the doors and they will 
come in.”’ 

Today, slogans and headlines are 
insufficient to stimulate want-to-see 
attitudes for movie. The really creative 
film advertisers are telling what it is all 
about and they are making the product 
seem much more interesting. 

In this day and age it seems a waste 
to spend money selling a distributor's 
name or symbol. The picture’s the 
thing, and who’s selling it doesn’t mean 
a thing. 


MOST FILM ADVERTISING was 
prepared with certain inhibitions domi- 
nating the selling psychology. There 
were many preconceived notions that 
the public could not be sold on certain 
types of movies. 

So a tradition of ‘don’t do that’ 
was cultivated. No one advertising a 
picture would ever think it was wise to 
indicate that a movie was about the 
civil war. And to reveal that boy did 
not get girl was considered a breach of 
professional conduct. 

Beards were never shown except in 


advertising for pictures in the DeMille 
genre. These exceptions were justified 
on the theory that everyone knew 
Moses had a beard. 

Seldom did the ads in those days 
fail to include a scene showing the stars 
in a warm clinch. Verboten was an ad 
that had nothing but copy. For years 
it was felt that movie fans and patrons 
never read anything, only looked at 
pictures, a theory for which the tabloid 
papers were cited as proof. 

Much faith was put in hyperboles 
when a high negative cost was involved. 
In those primitive days a picture cost- 
ing $1,000,000 was a blockbuster of 
such size as to Cause jitters for every- 
one involved. 

The film company had the idea 
that it alone should not bear the bur- 
den of this colossal overhead. It pas- 
sionately believed the public should 
also be required to face the reality of 
and share responsibility for this spec- 
tacular investment. 

So lines such as ‘‘Made at a Cost of 
$1,000,000! and Two Years in the 
Making! '’ were conceived to make 
moviegoers face up to their duty by 
heeding the ‘‘See! See! See! *’ sales 
pitch. 

That wonderful period in history 
was an innocent one and public’s na- 
ivete was exploited to the fullest degree. 


STARS MADE MORE pictures in 
those days because they all had studio 
contracts. So it was not unusual for 
the ads to herald the news, ‘’William 
Powell and Kay Francis together 
again! ’’ It made little different that 
they were together just a few months 
before. 

Came the depression in the early 
1930's, but film advertisers refused to 
reflect the gloom of the times. It was 
hard to sell gaiety when no one was 
gay, but they kept alive the tradition 
of Hollywood's glamour. 

And new stars were being born 
even in that dark age. The stage pro- 
vided Cagney and Muni, among others. 
Radio gave us Crosby and Hope and 
they gave us Dorothy Lamour. And 
there we were shrieking ‘Together 
Again! "’ 

This went on until the advent of 

Continued 
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ADAM WEILER 

in FILM BULLETIN 

writes about 
ADVERTISING IN 

THE OLD DAYS. Continued 


television changed the face of movie 
business, gradually watered down the 
star system and made subject matter 
the important thing in production and 
in promotion. 


THIS IS ALL PAST history and 
now, taking a look at ads today, we 


see much progress in production of 
movies, in the promotion. 

When it is mentigned that movie 
advertising is suffering from limited 
budgets, it should be known that the 
advertising budget on an important 
picture runs anywhere from $1,000,000 
to $2,000,000. This includes magazine 
and newspaper space, and all other 
forms of promotion, including the sal- 
aries of special personnel hired to assist 
the rather sparse promotion staffs 
maintained by most companies to 
handle the 25 or 30 ‘‘new products’ 


turned out each year. 


LARGERSPACE and more creative 
copy must be used today if a picture is 
to attract attention. More and more 
full page ads are used in key city news- 
papers and some of these are excellent 
examples of the improvement that has 
occurred in motion picture advertising. 

The point is that movie advertising, 
as my colleague and friend Father 
Hogan, S.J. mentioned recently, has 
the job of “selling dreams.”’ 


OUR THANKS TO FILM BULLETIN AND MR. WEILER FOR PERMISSION TO REPRODUCE THIS ARTICLE. 


Display Art Attracts Public in Richmond B.L. 


By JOHN COSWAY 
Entertainment Editor 
RICHMOND REVIEW 


A magnificent large charcoal por- 
trait of Chief Dan George attracts the 
attention of countless moviegoers. 

Pedestrians by the thousands stop 
in stride to get a closer look at eye- 
catching promotion displays outside 
theatres. 

Theatre Managers promoting spe- 
cial attractions stand back and admire 
lobby and confectionary art work. 

Meanwhile, Marian Minar, a soft- 
spoken commercial artist, continues to 
supply the daily demands of 25 the- 
atres throughout the province. 


BACKLANE SHOP 


Minar of 811 Ryan Road, provides 
most of the art work movie buffs see 
inside and outside Famous Players the- 
atres. He works from backlane quarters 
called the Art Shop, behind the Capitol 
Theatre. 

His most publicly acclaimed piece 
of work in his year at the job is the 
Chief George charcoal portrait, now at 
the Twin Theatres for the showing of 
Little Big Man. 

A large number of admirers have 
asked if the portrait is for sale or if it 
was to be won ina draw. They want to 
lay their hands on it somehow, but it 
can’t be had. 

lf you saw Villain with Richard 
Burton you probably caught another 
glimpse at Minar’s art work. The stand- 
up poster, with Burton armed with a 
gun, rates higher than the movie. 


QUIET WORKER 


In his shop, cluttered with hundreds 
of tins of paint, large pieces of card- 
board and other essentials for the trade, 
Minar quietly fulfills the daily art work 
order. 

“| don’t have any time to judge 
my work at theatres,’” said Minar 
during an interview. 

“It’s all a day’s work to me but the 
compliments are appreciated.”’ 

A married man with two children, 
aged 16 months and two months, he 
doesn’t attend as many movies as he 
did when a young man in Czech- 
oslovakia. 

“‘We used to go quite often in my 
hometown (Kosice),’” he recalled. Most 
of the movies were dubbed American 
films. He preferred the war movies. 


IN CZECH ARMY 


The 26-year-old adventurer studied 
art in the Prague Technical School of 
Art. Six months after he graduated 
from the four-year course, he was 
drafted intotheCzechoslovakian Army. 

Following two years of relatively 
quiet army life, he had the urge to 
travel. It was 1967 and Czechoslovakia 
being as it was, travel was tricky. 

Permitted a visa to Yugoslavia, 
Minar packed his bags and has never 
returned. In West Germany, he more 
or less flipped a coin to decide whether 
to go to Canada, the United States, 
South Africa or Australia. 

“Canada being the easiest to get 
to, | decided to come here,’’ Minar 
explained. He landed in Montreal and 


spent the next year hopping between 
Montreal and Toronto. 


MARRIED SKATER 


Minar met his wife Diane in Mont- 
real. She was a skater with the Ice 
Capades when their paths crossed. They 
write to Minar’s relatives in Czech- 
oslovakia several times a year. 

The Minars moved to the West 
Coast two years ago, settling in Rich- 
mond. He worked at odd jobs, including 
sweeping floors at the airport and driv- 
ing trucks, before hired by Famous 
Players. 

In the past year, Minar has earned 
the admiration of company heads and 
theatre managers for his work. 


RECENT WORK 


Catching the public’s eye is the 
name-of-the-game. That is what draws 
them into theatres. Minar realizes the 
importance of promotion. 

Richmond shoppers and Twin The- 
atres patrons were no doubt impressed 
by his art work promoting a diving 
display in the mall and the 20,000 
Leagues Under the Sea backdrop in the 
theatre. 

To the public program changes at 
theatres mean new movies to see. For 
Minar, the changes create new work, 
all which is done by hand. 

“It is a job where you have to be 
fast,” he stresses. Theatre program 
changes are usually announced on a 
Tuesday with the promotion displays 
required two days later. 

With more than 20 theatres on his 
list, the talent of this one-man ‘‘show”’ 
can be appreciated. . 
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from the desk of Fred Morley... 


A LOOK AT YOUR 
EMPLOYEE BENEFITS 


Today, all of us have a greater feeling 
of security and freedom from worry, 
due to the implementation of the 
various Company and Government be- 
nefits are, and perhaps a brief review 
of them at this time would not be 
remiss. 


FEDERAL AND PROVINCIAL 
PLANS 


HOSPITAL AND MEDICARE 


| believe that every employee is now 
covered for standard ward hospital 
accomodation and medical expenses, 
subject to the various Provincial me- 
dical schedules. In some Provinces, we 
are required by law to collect pre- 
miums from the employees and remit 
them to the proper authorities. 


WORKMEN’S COMPENSATION 


If an employee, during the course of 
his employment, is injured, or an 
injury proves fatal, he or his bene- 
ficiaries are entitled to the benefits 
provided by the Workmen’s Compen- 
sation Acts applicable to the Province 
in which he works. 


UNEMPLOYMENT INSURANCE 


This Government plan has been ex- 
tended to include all members of the 
working force, effective in January, 
1972. 


OLD AGE SECURITY 


Every individual on attaining age 65 
and complying with Canadian resident 
requirements is eligible for $80.00 per 
month, and in some cases, depending 
on his income, an additional supple- 
ment to a combined maximum of 
$113.61 per month. 


CANADA OR QUEBEC PENSION 
PLANS 


These Plans provide retirement bene- 
fits at age 65, and are based on an 
employee’s contributory years of ser- 
vice. They also provide, on death, 
funeral benefits and allowance for the 
widow and each dependent child. Per- 
manent disability benefits are available 


as well. While these benefits are lim- 
ited, they must be considered as a 
base on which other plans and pen- 
sions are built to ensure a liveable 
income. 


Realizing the limitations of the various 
Federal and Provincial Plans, your 
Company has developed the following 
supplementary Plans for its non-union, 
full-time career employees, and they 
are as follows: 


YOUR COMPANY BENEFITS 
MAJOR MEDICAL 


Provincial regulations do not permit us 
to insure doctors’ fees, or standard 
ward hospital care. Therefore, our 
Company developed a Major Medical 
Insurance Plan to assist the employee 
with medical expenses that may be 
incurred during a serious illness and 
not covered by the Provincial Plans, 
such as nursing, drugs, ambulance, 
etc. The Plan will pay $4.00 per day 
towards the cost of a semi-private 
hospital accommodation, and after a 
deductible of $50.00 per individual, 
the employee will be reimbursed for 
90% of his extra medical expenses. 
Last year one of our employees re- 
ceived the maximum benefit of 
$10,000.00 for a dependent’s medical 
expenses. 


GROUP LIFE 


This Plan was designed primarily to 
assist the beneficiaries of a young em- 
ployee in the event of his untimely 
death, and they would receive approx- 
imately double the employee’s annual 
earnings, subject to the Policy limits 
and conditions. If his death were 
caused by an accident, the amount 
paid would be doubled. If he were 
permanently disabled, his insurance 
would be continued without payment 
of premiums. 


LONG TERM SALARY 
CONTINUANCE 


On becoming totally and permanently 
disabled, an employee, after a waiting 
period of 13 weeks, will receive from 
the insurance company an amount 
equal to 60% of his salary, plus 
5% to the Company Savings Plan, 


etc. During the waiting period our 
Company, depending on the employ- 
ee’s service, will pay him his. full 
salary for the same number of weeks 
as years of service, during the remain- 
ing weeks of the waiting period he 
would receive the same amount as 
paid by the insurance company. These 
benefits cease on attaining age 65. 


TRAVEL ACCIDENT 


Any employee who is required to 
travel on business for the Company is 
insured in the event of death or 
dismemberment by accident to a total 
amount of $50,000.00. 


RETIREMENT PLAN 


Benefits are based on years of service 
and a percentage of an employee's 
final average earnings over the last 
ten years with the Company prior to 
retirement, and are intended to supp- 
lement the Canada and Quebec Pen- 
sion Plans. The entire cost of this 
Plan is paid for by the Company. 


SAVINGS PLAN 


The Savings Plan is designed for those 
employees who are interested in creat- 
ing, by their own savings, a more 
liveable income on retirement, and to 
encourage their participation in this 
Plan, the Company each year is contri- 
buting a portion of its profits to the 
plan. In addition, the Company is 
keenly interested in the performance 
of the investments of the Retirement 
and Savings Plans, and to this end: 
have employed independent financial 
counsel. 


You might be interested to know 
that the direct cost to the Company 
for the foregoing benefits, based on 
a married employee earning $7,500.00 
a year, amounts to $1,604.63, or 
21.3% of his salary. ® 
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De tout, un peu... 


Une partie de péche a failli tourner 
en partie de chasse pour M. Phaneuf, 
car une famille d’ours s‘était installée 
dans leur camp de péche en Abitibi 
et. .. faut - il parler des dégats qu’il a 
fallu réparer avant d’aller taquiner la 
truite? 


“What's new?’ est devenu assez 
populaire pour nécessiter une deuxiéme 
commande. . . Pendant la partie de 
péche de M. Phaneuf, son bureau a 
été pillé. et les ‘‘What’s New? ”’ 
envolés. 


Le ler juin, Jacques Champagne, de 


la publicité francaise, a dd faire un 


séjour a |‘hdpital pour une intervention 
chirurgicale 4 |‘oreille; il a pu repren- 
dre la besogne le 21 juin. 

M. Frank Price, des panneaux- 
publicitaires, fait lui aussi, un séjour a 
lacolonne. Meilleurs souhaits de prompt 
rétablissement. 


Département de la publicité ou jardin 
zoologique? 


Pour faire la promotion de ‘‘Escape 
from the Planets of the Apes’, M. 
John C. Sperdakos disparaft sous un 
masque qui. . . ne l’embellit pas. 

Pour la promotion de “Peau d’Ane’”’ 
Jacques Champagne proméne un ane 
dans les parcs de la ville, et, qui pen- 
sez-vous, est le plus tétu des deux? 

Heureusement pour le personnel, 
“Willard’’ n’‘a pas demandé de promo- 
tion. 


Jacques Champagne travaille en ce 
moment a la promotion ‘’SKI-DOO- 
RAMA 1971" dont la campagne pub- 
licitaire sera lancée en octobre. De 
plus amples détails vous seront fournis 
au prochain numéro. 


Jacques Champagne is now very 
busy with the promotion ‘‘SKI-DOO- 
RAMA 1971” which will be launched 
in October 1971. More details will 
follow in the next issue. 
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to Mr. Jacques Castonguay, of the 
Lairet Theatre in Quebec. Mr. Castonguay 
gets a Bonus Award for the 4th time-- 
He could recruit 1573 members for 
his Golden Age Cine-Club; 1318 mem- 
bers attended the three special matinees 
he organised for them. Congratulations! 


4 Jacques Castonguay, du Cinéma 
Lairet a4 Québec. M. J. Castonguay 
mérite le prix boni pour la 4e fois-- 
il a pu recruter 1573 membres pour 
son ciné-club de |l’Age d‘Or; 1318 
personnes ont assisté aux trois matinées 
spéciales qu’il a organisées pour les 
membres du club. . . Félicitations! 


Un amour de petite fille est venu 
enrichir la famille de M. George R. 
Arnott. Il compte maintenant deux 
petits garcons et deux petites filles 
parmi sa descendance. 


Mr. George R. Arnott counts now 
two grandsons and two granddaughters 
in his family, since his daughter gave 
birth to a lovely baby girl. 


Au couronnement de “Miss Fa- 
mous Players’ au cinéma Séville, le 
8 mai, l‘heureuse élue fut Mile Bluma 
Krackovitch, du. Northmount High & 
St-Laurent. 


At the coronation of ‘Miss Famous 
Players’”’ at the Seville Theatre, on 
May 8, the new President elect was 
Miss Bluma Krackovitch, of the North- 
mount High in St-Laurent. 


SOCIAL NEWS: 


A little of everything. .. 


Was it a fishing party or a hunting 
one for Mr. Phaneuf who had the 
surprise of finding his fishing camp 
in Abitibi had been visited by a bear 
family. Needless to say there were 
things to do before teasing the trout... 


“What's new?" has become so 
popular it was a necessity to place a 
second order. During Mr. Phaneuf's 
fishing trip, his office was pillaged, 
and not even he could find a copy of 
“What's New?” on his return. 


On June 1st, Jacques Champagne, 
of French Publicity, had to go to the 
hospital where he underwent an opera- 
tion which was a success, as he was 
back at work on June 21Ist. 

Mr. Frank Price, of the Sign Shop, 
is also at the hospital where they are 
preparing him for a spinal operation. 
Best wishes for a prompt recovery. 


Publicity Department or ZOO? 


During the promotion of ‘‘Escape 
from the Planet of the Apes’, Mr. 
John C. Sperdakos escapes under a 
Mask. which frightens no one. 

Jacques Champagne and: ‘’Peau d’- 
Ane”’- quite an obsession. . . Jacques 
is seen visiting the parks of the City 
with a donkey, but who, do you think, 
is the more stubborn? 

It is very fortunate for the staff 
that Willard did not require any promo. 
tion. .. 


Devinez qui... 
Guess who..... 


SOCIAL NEWS: 
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BING CROSBY 48 MONTREAL 


Bing Crosby était de passage a 
Montréal le 15 juillet, 1971, aprés 
avoir raccourci une partie de péche a 
Sept-lles, dans le Québec-Nord, ot, 
incidemment, il a fait la belle prise 
d‘un saumon de 17 Ibs. II venait 
assister & la premiére d’‘un film 4 La 
Ronde, Terre des Hommes. Le titre du 
film: Bing Crosby’s Hawaii Experience” 
qui fut réalisé par la maison ““Electro- 
vision Productions” dont Bing Crosby 
(nom d’origine: Harry Crosby) détient 
50% des intéréts. 

Le film, commandité 4 Montréal 
par les Cinémas Unis Ltée et Famous 
Players, est une expérience cinémato- 
graphique--un ensemble de techniques 
qui, tour 4 tour, donnent une dimension 
rare au film réalisé. On utilise les 
couleurs dans le film pour exprimer 
les différents modes d’humeur et pour 
donner au spectateur |’impression qu’il 
baigne dans une ambiance de son et de 
couleur. 


BING CROSBY IN MONTREAL 


Bing Crosby was in Montreal on 
July 15th, 1971, having cut short a 
fishing holiday in Seven Islands, north- 
ern Quebec (where, incidentally, he 
landed a 17-pound salmon) to attend 
the opening of a film at La Ronde, 
Man and His World. The title of the 
movie: Bing Crosby’s Hawaii Experience 
which was produced by a firm called 
Electrovision Productions of which 
Bing Crosby (original name: Harry 
Crosby) is a 50 percent owner. 

The movie, sponsored in Montreal 
by United Theatres Ltd. and Famous 
Players, is said to be a cinematograph 
experience—a college of techniques 
which in turn gives the final product 
a rare dimension. The entire presen- 
tation is in color used to effect a 
wide range of moods and develop the 
feeling that the audience is completely 
in sight and sound. 


MAURICE PHANEUT 
VICE PRESIDENT and 
GENERAL MANAGER 


UNITED THEATRES 
ANNOUNCEMENT 


The appointment of Mr. Maurice 
Phaneuf as Vice-President, has been 
announced by Mr. George P. Destounis, 
President, United Theatres Limited. 

Mr. Phaneuf joined the Company 
in 1933. He was appointed general 
manager in 1969 and elected a director 
in 1970. 


Nomination de Cinémas Unis Ltée. 


La Nomination de M. Maurice 
Phaneuf, comme vice-président a été 
annonceé par M. George P. Destounis, 
président des Cinémas Unis Lteé. 

M. Phaneuf a débuté avec la Com- 
pagnie en 1933. II fut nommé gérant 
général en 1969 et élu directeur en 1970. 


Stubborn, hey? Who wins? 
Tétu, hein? Qui l'emporte? 


MAURICE PHANEUF 


A.ARACTING! 


A 
La premiére photo nous montre la fée 
des Etoiles, Mich@le Deslauriers, lors- 


qu’elle s‘adresse aux jeunes avant la 
premiére spéciale de la matinée. 


La deuxi@me photo du bas nous montre 
la foule des enfants qui se pressent & 
l‘entrée du cinéma Alouette. 


> 


En France, ce film réalisé par Mag 
Goddard avec Catherine Deneuve avait 
fait la conquéte de Paris. Le conte de 
Perrault devait donc conquéris la deux- 
igme ville francaise de la francophonie. 
Comment en organiser la promotion? 
Oui, comment? Par le plus court chemin 

aller aux Montréalais par le 
coeur des enfants. . . leur montrer une 
fée -- la fée des Etoiles, cousine con- 
temporaine de la fée des Lilas; un ane 
du Jardin des Merveilles, descendant 
de |’dne magique dont les piéces d’or 
et les pierreries faisaient la richesse du 
royaume de Peau d’Ane. 

Une fée, un Ane et Jacques Cham- 
pagne pour fair pénétrer les enfants 
dans le monde merveilleux de Peau 
d‘Ane. 


<j 


A gauche de ce texte, 
une paire d‘amis 
partage le méme 
Popsicle... 


C’est décidé! Jacques Champagne, 
de la Publicité francaise, ira voir les 
enfants dans leurs milieux, les parcs 
les plus achalandés de la Ville de 
Montréal. Comme Jacques n’a pas de 
baguette magique a sa disposition, il a 
beaucoup de démarches 4 faire pour se 
procurer le palais de la fée, la fée elle- 
méme, |‘ane, les richesses de ce dernier 
qu‘il devra distribuer aux enfants: 
Popsicle Borden’s, patates Chips, Cokes. 
M. Marcel Parent, directeur-adjoint du 
Service de Sports et Loisirs de la Ville 
de Montréal, lui apporte une aide 
effica ce--il remet 4 Jacques une liste 
de 15 parcs a visiter, lui assure le 
concours des moniteurs et monitrices 
de ces parcs; lui procure une fée, Mile 
Michéle Deslauriers. 


Et tout se déroule comme dans le 
conte de fée. La visite des parcs 

commence. L‘ane suit Jacques quand 
il est décidé. La fée des Etoiles 
raconte la merveilleuse histoire de Peau 
d‘Ane. Les enfants capables de la 
répéter recoivent le conte de Perrault 
en récompense. Une musique entrain- 
ante, un écran sur lequel apparaissent 
de belles séquences du film, les richesses 
de |‘ane distribuées aux enfants. . . et 
tout ce monde merveilleux s‘envole 
vers un autre parc. .. 


Une premiére spéciale est réservée 
aux enfants--une matinée spéciale--pour 
laquelle mille (1,000) laissez-passer ont 
été distribués--elle eut lieu au cinéma 
Alouette dans |‘aprés-midi du 5 aodt 
‘71. Le méme soir, une autre premiere, 
cette fois, réservée aux moniteurs et 
monitrices ainsi qu’aux invités de la 
presse, de la radio et de la T. V... 
une premiére faite de fraicheur et 
d‘amitié, une premiére baignée de séré- 
nité, de charme apaisant, de joie part- 
agée. . . une vraie détente. Ah! la belle 
atmosphére! 

Pour contribuer au succés de cette 
Campagne publicitaire, on a fait appel 
comme d’‘habitude, a la collaboration 
de la T. V., de la radio, et de la 
presse. Grace 4 la coopération de tous, 
cette promotion s‘avére un succés. 
le public répond bien. . . et Peau d’‘Ane 
continue de faire des conquétes. 


A au centre, & gauche, la Fée des Etoiles 
raconte l'histoire de ‘“‘PEAU D‘ANE”. 


PEAU D’ANE visite les PARCS 
DE LA VILLE DE MONTREAL 


<q Au centre, a droite, la Fée des Etoile 
distribue les rafrafchissants ‘‘Popsicle’s”’ 


Vv Dans la bas, & droite, un jeune auditeur 
fort attentif... 


WORK BEGINS ON NEW DRIVE-IN ...MONTREAL 


wee 


" Dollard des Ormeaux Mayor Gerry Dephoure wields the shovel during ground-breaking ceremonies last week for Montreal Island’s first drive-in 

movie theatre. Looking on are (left to right) Roland Pichette, director of maintenance; Bernard Gordon, theatre manager; G. R. Arnott, 
4 executive vice-president of United Theatres; William Murray, general manager of Famous Players Ltd., John Sperdakos, advertising director of 
* 


United Theatres; Maurice Phaneuf, general manager of United Theatres; David Siegel, designer and engineer of the project; and William 
Tremayne, Dollard des Ormeaux town manager. 


4 Gerry Dephoure, maire de Dollard-des-Ormeaux, enl€ve la ‘‘Premi&re pelletée de terre’’ pendant les cérémonies qui ont eu lieu &4 l’endroit o& 
4 s‘él@veront les premiers écrans de cinéparc sur |’ ile de Montréal. Surveillent le travaile (de gauche & droite) Roland Pichette, responsable des 
travaux de construction; Bernard Gordon, gérant du cinéparc; G. R. Arnott, vice-président exécutif des Cinémas Unis; William Murray, 
iq gérant-général de Famous Players Ltd.; John Sperdakos, directeur de la publicité des Cinémas Unis; Maurice Phaneuf, directeur général des 
{ Cinémas Unis; David Siegel, dessinateur et ingénieur du projet; et William Tremayne, gérant de la Ville Dollard-des-Ormeaux. 


The first United Theatres Drive-In is presently under construction in nearby Dollard des Ormeaux, and it is expected to 
; open around the middle of October. Recently, an official ground-breaking ceremony was held, and George R. Arnott, executive 
q vice-president of the theatre chain, accompanied by Mayor R.G. Dephoure, William Murray, general manager of Famous 
j Players Limited, William M. Tremayne, the city manager and Maurice Phaneuf, general manager of United Theatres, partici- 
4 pated in the event. 


The new theater complex will accommodate 1200 cars and will have two screens, one of which will show film programs 
in English, while the other will feature French films. 


The theater is to be known as the Dollard des Ormeaux Drive-In, and is the only one to be located on the Island of 
4 Montreal itself. 


ON COMMERCE LES TRAVAUX AU CINEMA EN PLEIN AIR A MONTREAL 


Le premier cinéma en plein air des Cinémas Unis Limitée est présentement en construction pres de Dollard des Ormeaux, 
et on s’attend ace qu’il ouvre a la mi-octobre. 

Derniérement, on a soulevé la premiére pelletée de terre, et George R. Arnott vice-président exécutif de cette compagnie, 
en compagnie du maire R.G. Delphoure, de William Murray, gérant-général de Famous Players Limited, William M. Tremayne, 
Yi le gérant de ville et de Maurice Phaneuf, directeur général des Cinémas Unis Ltée participaient a la cérémonie. 

q Le nouveau complexe du cinéma accomodera 1200 automobiles et aura deux écrans, dont l'un projettera des films en 
Anglais et l'autre des films en Francais. 


: Le chéma sera connu sous le nom ‘’Cinéparc DOLLARD Drive-In” et c’est le seul cinéparc qui sera situé sur I’ile de 
4 Montréal. 


Pretty Disney Ambassador 


on year-long Ay) 


diplomatic mission. 

Walt Disney World’s first official 
Ambassador —— 19-year-old Debby 
Dane —— is on a year-long mission 
to establish new ‘‘diplomatic’’ ties 
with Disney fans around the world. 

Chosen from among fellow em- 
ployees to personify the happy spirit 
of the new Vacation Kingdom opening 
next October in Central Florida, Miss 
Dane carried on a tradition begun at 
Walt Disney World’s sister entertain- 
ment center, Disneyland. 

Beginning with ‘‘state’” visits to 
governors and mayors throughout the 
nation, the 1971 Ambassador will 
also visit civic groups, social organiza- 
tions, childrens’ hospitals, business and 
cultural centers. She will appear in 
parades and other community celebra- 
tions. 

A pretty, brown-eyed brunette, 
Debby was chosen for the premier 
diplomatic post last October in compe- 
tition open to all young women em- 
ployees of the fast-building destina- 
tion vacation resort near Orlando. 

Miss Dane, a native of Beloit, 
Wis., has lived in Florida for 15 
years. She was Orlando’s Tangerine 
Bowl queen in 1969 and became one 
of the original Walt Disney World 
hastesses when the Vacation Kingdom 
opened its Preview Center early last 
year. 

Debby’s first two months as Am- 
bassador were spent in California stud- 
ying the history, philosophy and inner 
workings of the Disney organization 
so that she can speak from first-hand 
knowledge on all phases of planning. 
and construction for Walt Disney World 
and on other activities of the company. 

Her ‘‘state’’ visits began with inau- 
guration ceremonies for the new Gov- 
ernor of Florida. 

In addition to her ‘’foreign’’ mis- 
sions, Miss Dane will be official hos- 
tess when important visitors from the 
rest of the world come to call at 
the Disneyland-style Magic Kingdom 


Miss Debby Dane, ambassador for Walt Disney World, visited Montreal recently and 
after many press, radio and TV interviews arranged by John Sperdokos, head of adver- 
tising/publicity for United Theatres in Quebec, she was welcomed at the city Hall by Mr. 


Guy Lacasse, representing Mayor Jean Drapeau. 


Mile Debby Dane, ambassadrice de ‘Walt Disney World’”’ visitait Montréal derniérement. 
Grace aux démarches de M. John R. Sperdakos, des Cinémas Unis Ltée, elle a pu rencontrer 
les membres de la presse, de la radio et de la T.V. aprés’ quoi, elle fut recue a |’HGtel de Ville 
de Montréal par M. Guy Lacasse, représentant du maire Drapeau. 


theme park in Florida. 

Debby’s Disneyland counter-parts 
have already entertained kings, emper- 
ors, prime ministers and VIPs from 
every nation on earth. Many others 
will visit the new Disney entertain- 
ment capitol after it opens this fall. 
In addition to the Magic Kingdom the 
resort complex will include two major 
theme resort hotels, golfing, horseback 
riding, lakes, water sports and recrea- 
tion facilities of every kind. 

And Debby Dane has the pleasant 
task of introducing this whole new 
“vacation world’’ to the rest of the 
world. 


LA JOLIE AMBASSADRICE DE DIS- 
NEY DANS UNE MISSION DIPLO- 
MATIQUE D‘UNE DUREE D’‘UN AN 


La premiére ambassadrice officielle 
du Monde de Walt Disney - Debby 
Dane, 19 ans - est en mission pour 
une période d’un an, afin d’établir 
de nouvelles relations diplomatiques 
avec les admirateurs de Disney du 
monde entier. 

Choisie parmi plusieurs employées 
pour personnifier l’esprit de gaité du 
nouveau Royaume de Vacances ouvrant 
ses portes en Octobre au Centre de la 
Floride, Mile Dane poursuit la tradi- 
tion déja en marche au Centre d‘Amuse- 
ment du Monde de Walt Disney, 4 
Disneyland. 

Débutant avec des visites aux gou- 
verneurs des états et maires de l’est du 
pays, l‘ambassadrice 1971 visitera égale- 
ment des groupes civiques, des orga- 
nisations sociales, des hépitaux pour 


enfants, des centres culturels et admi- 
nistratifs. Elle prendra la vedette dans 
plusieurs parades et autres célébrations. 

Une jolie brunette, aux yeux foncés, 
Debby a été choisie au poste de 
diplomate en Octobre dernier, dans un 
concours rendant éligible toutes les 
jeunes filles employées au Centre de- 
villégiature 4 Orlando. 

Mile Dane, native de Beloit, Wis., 
demeure en Floride depuis 15 ans. 
Elle fut le Reine du Orlando Tangerine 
Bowl en 1969 et elle devint I’une des 
hdtesses du Monde de Disney 4 l‘ouver- 
ture du Royaume de Vacances lI’an 
dernier, au Centre d‘Avant-Premiére. 

Ses deux premiers mois 4 titre 
d‘ambassadrice furent passés en Californie 
pour étudier I’histoire, la philosophie 
et les opérations secrétes de |’organisa- 
tion Walt Disney, de facon 4 lui 
permettre de parler en connaissance 
de cause de toutes les phases de plan 
et de construction du Monde de Walt 
Disney et des autres activités de la 
compagnie. 

Ses visites d’état débutérent avec 
les cérémonies d'inauguration du nouveau 
gouverneur de Floride. 

En plus de ses missions étrangéres, 
Mile Dane sera I’hdtesse officielle lors 
de visites d‘importants personnages du 
monde, au Royaume Magique, en Floride. 

Les contreparties de Debblie 4 Disney- 
land ont eu l‘occasion d’escorter des 
rois, des empereurs, premiers ministres 
et plusieurs importants personnages de 
toutes les nations du monde. Plusieurs 
rendront surement visite 4 cette nouvelle 
capitale du Monde du Spectacle de 
Disney, aprés l’ouverture, cet automne. 

En plus du Royaume Magique, le 
Centre comprendra deux grands hdtels, 
des terrains de golf, d’équitation, lacs, 
sports nautiques, et plusieurs centres 
récréatifs de tout genre. 

Et Debby Dane aura la tache 
agréable de présenter ce nouveau Monde 
de Vacances au monde entier. & 


OBITUARIES 


Merle Wilson projectionist in the Orpheum 
Theatre, Vancouver passed away on 
September 24, 1971. 


Henry (“Tommy”) Thompson died on 
September 28th., 1971. Tommy joined 
our company in Moose Jaw in 1923. 
He was manager of the Paramount 
Theatre, New Westminster, B.C. when 
he retired in 1969. 


George Lennon passed away on October 
12th., 1971. George joined our com- 
pany in 1945 and was a projectionist 
in a number of Toronto Theatres 
during his career. He retired in 1958. 


LOVE STORY (Version francaise) 


C’est. I‘histoire d‘une vaste CAM- 
PAGNE PUBLICITAIRE faite en colla- 
boration avec les grands quotidiens 
de la ville de Québec. Ce film qui a 
battu tous les records d’assistance et 
de recettes se devait de sortir en 
version francaise dans la plus vieille 
capitale de langue francaise de ‘Amérique 
du Nord. Rien ne fut épargné pour 
faire de cette premiére un événement 
mémorable. I! a pris l‘affiche le 30 
avril au cinéma EMPIRE, situé au pied 
de la Basilique de Québec, face & 
I‘Hotel de Ville. 

Pour résumer une longue narration 
disons que le film fut annoncé 4 tous 
les postes de Québec au moins 18 
jours avant la Premiére. Le Soleil, 
‘Action et le Journal de Québec lui 
ont fait une réclame extraordinaire. 
F aut-il parter des panneaux publicitaires 
étalés en bonne place dans tous nos 
cinémas, de |‘installation de livres et de 
pochettes de. disques 4 l’entrée du 
Capitol, des films-annonces dans nos 
cinémas de Québec, des affiches que 
les libraires et les vendeurs de disques 
ont mis en montre? 

Ce film tout simple sur le théme 
d‘un amour vécu en plénitude deman- 
dait une promotion batie sur |’amour. 
Du 22 avril au 8 mai inclusivement 
une promotion ‘POUR AMOUREUX 
SEULEMENT” fut présentée sur les 
ondes de CKCV 1280. IL s’agissait 
d‘une journée réservée 4 des amoureux 
le jour de la féte des Méres, le 9 mai. 
Pour y participer il fallait en faire la 
demande au poste CKCV. Quatre mille 
(4,000) lettres furent recues, parmi 
lesquelles on tira au sort le nom des 
heureux gagnants: Mlle Ginette Fortier 
et M. Denis Cormier. Le 9 mai fut une 


journée inoubliable pour ce couple. 
Chauffeur privé, limousine de CKCV, 
réception au restaurant CHEZ GUIDO, 
73, rue Ste-Anne, ot on leur servit 
un succulent repas 4 la chandelle, en 
amoureux; ensuite, on les amena au 
Cinéma Empire visionner la version 
francaise de “LOVE STORY”. Voyez 
les photos et suivez-les dans leur jour- 
née idyllique, une courtoisie de CKCV, 
la radio de |l’amour, avec la collabora- 
tion d’un fleuriste et du restaurant 
CHEZ GUIDO. 

De plus, un concours pour étudiants 
fut organisé sur le théme “L’amour, 
c’est de ne jamais avoir 4 dire qu’on 
est désolé’’. Une centaine de copies 
furent recues, remarquables autant par 
leur finesse que par leur qualité. Déter- 
miner les copies gagnantes fut un 
travail ardu pour les membres du 
jury formé de: MM. J. P. Gagné, 
conseiller pédagogique pour |‘enseigne- 
ment du francais 4 la Commission des 
Ecoles Catholiques de Québec, M. 
Réjean Boily, professeur 4 la CECO 
et M. J. J. Gagnier, directeur de la 
Promotion du journal LE SOLEIL, 
qui s’est occupé de l’organisation du 
concours. Deux bourses furent attri- 
buées 4: M. Michel Tardif, du 1257 
Jean-Dequen, a Ste-Foy, bourse de 
$500.00 Mile Marie Bérubé, 1998 rue, 
Québec, bourse de $250.00. II faut 
souligner le beau travail fait par l’équipe 
du SOLEIL pour la réussite de cette 
campagne publicitaire. 

Deux photos nous montrent M. 
Jacques Champagne Des Cinemas Unis 
remettant le montant de ces bourses 
aux étudiants tout heureux de les 
recevoir. > 
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HUGH USHER died recently in 
Hamilton, Ontario, at age 77. 

Well-known in the Hamilton area, 
Hugh began his career as a projectionist 
in the Century theatre in that city. 


MADELEINE CURTIS RETIRES 


Assistant manager and relief man- 
ager in London, Ontario Madeleine 
Curtis retired on September 1st., 1971, 
after 47 years service. 

Madeleine, a native of Woodstock, 
Ontario, began her showbusiness career 
as cashier and bookkeeper at the 
Griffin Opera House (later the Capitol 
Theatre) in Woodstock. In 1937 she 
joined the staff of the Royal Theatre 
in the same city as assistant manager. 

Madeleine transferred to the Capitol 
Theatre, London, in 1957 as assistant 
to Bill Trudell. 


=s LOVESTORY¥ #= 


“L‘amour, c’est de ne jamais avoir a dire qu’on est désolé”’ 
Théme du CONCOURS POUR ETUDIANTS 
Remise des bourses 


M. Jacques Champagne, de la publicité francaise, remet un chéque de 
$500.00 4 M. Michel Tardif, (Ste-Foy) au nom de CINEMAS UNIS LTEE. 


M. Jacques Champagne remet un chéque 
de $250.00 8 Mile Marie Bérubé (Québec) 
au nom de CINEMAS UNIS LTEE. 
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LOVE STORY (version francaise) 
- Quel bonheur d’‘étre jeune! 
Quel bonheur d’‘étre amoureux! 
Quelle veine de se faire féter! 
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Au cinéma EMPIRE Québec, P.Q. 


Heureux gagnants: Mile Ginette Fortier M. 
Denis Cormier 


CHEZ GUIDO — Service empressé 


Au restaurant ‘CHEZ GUIDO” Gentillesse 


et courtoisie. 


Maritime 25and 40 year Inductees 


Guests of honor at the Maritime Region Luncheon to induct 25 and 40-year 
Club members. Reading left to right: front row - Mr. P.R. Saunders, Manager of 
the Capitol Theatre, Woodstock N.B., G.F. Spencer circuit; Mr. W.A. Bezanson, 
projectionist at the Capitol Theatre, Halifax and the only 40-year Club inductee 
at this meeting; Mr. W.H. Metz, Advertising Dept. for the F.G. Spencer circuit; 
Vice-President, General Manager W.N. Murray. 

Rear row - Mr. Don Sobie, partner F.G. Spencer circuit; Mr. G.M. Tipper, Gen. 
Manager F.G. Spencer circuit; President George P. Destounis; Mr. E. Mullis, 
Manager of Capitol Theatre, Charlottetown, F.G. Spencer circuit. 


25 and 40-year Club inductees - Maritime Region Luncheon. Reading left to 
right: back row - Mr. & Mrs. Pat Saunders; Mr. G.M. Tipper; far right rear- Mr. 
& Mrs. E. Mullis; front row - 40-year inductee Mr. W.E. Bezanson on the left; 
Mrs. G.M. Tipper; Mr. & Mrs. W.H. Metz. 


Maritime Regional Metting 25-yr. and 40-yr. Club inductees. Left to right: Mr. 
Pat Saunders; Mr. W.E. Bezantson. (40-yr. Club); Mr. G.M. Tipper; Mr. W.E. 
Metz; and Mr. E. Mullis. 


Bulletin... 


We were recently advised of an ac- 
cident at one of our theatres in which 
a party emptied hot, melted grease in- 
to a plastic pail. The grease melted 
the pail and the man was scalded. 

| would suggest that the use of 
plastic pails anywhere in a theatre 
where heated liquids may be used 
should be discontinued, and metal 
pails substituted. Some of these plas- 
tics are very susceptible to heat. 


SRE TAL A AN TERS 


THEATRE USHER RESOLD 
TICKETS. 


An usher, who pocketed theatre 
tickets so he could resell them, was 
fined $150 yesterday by Judge Mich- 
ael Cloney. 

Crown attorney Clare Lewis said 
the theatre manager watched Chris 
Cassibault, 21, a second-year Univer- 
sity of Toronto student, take tickets 
from patrons entering the film house 
and then sell them outside at their 
face value. 


AN INSURANCE ADJUSTER’S 
DREAM 


There is a story going the rounds 
of all Better Business Bureaux about a 
man who bought several hundred ex- 
pensive cigars and then had them 
insured against fire. After he had 
smoked them, he filed a claim with 
the insurance company that they were 
destroyed by fire: Naturally, the in- 
surance company had agreed to in- 
sure the cigars against fire, it was 
financially responsible. As soon as the 
man accepted the money, the insur- 
ance company had him arrested on a 
charge of arson. 
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25 and 40 year Inductees 


asuecess inMontreal 


Here it is, Saturday 12.30 p.m. and 
| have just returned from the York 
theatre where we held a special morn- 
ing showing of Paramount Picture’s 
: 2 . : whimsical comedy WILLY WONKA 
President George Destounis with Hec and Dorothy AND THE CHOCOLATE FACTORY. 


George and Hilda Cox on the right. Mr. Hodgkinson, a Projectionist at the 328 youngsters and a few parents 
Paramount Theatre, Edmonton, and Mr. Cox, a Projectionist at the Capitol showed up at the theatre on this 
Theatre in the same city were inducted into Famous Players Forty-Year Club gorgeous, sunny, 75° summer day, 
at a recent luncheon held in Calgary. -and thoroughly enjoyed the film. 


| stood at the top of the stairs, 
which placed me in the middle of the 
theatre, with a perfect view of the 
audience, front and back. | studied 
their expressions and believe me, Bob, 
all eyes were riveted to the screen; 
there was no unrest, even amongst the 
-young 6 and 7 age group, everybody 
laughing and sighing at the right mo- 


ments . .. the entire audience gave 
their full attention to a fascinating 
movie. 


Mr. Mannard, regional sales mana- 
ger of Quaker Oats, sent 3 of his 
salesmen to decorate the lobby with 


: , oS Se Sw Te ae boxes of Captain Crunch and Crunch 
George Cox, Projectionist at the Capitol Theatre, Edmonton is inducted into Berries. At the end of the show, as 
Famous Players Forty-Year Club by President George Destounis at a recent the guests were filing out, they handed 
luncheon at the Calgary Inn. sample boxes of both products. 


Tony Filiatrault deserves full cred- 
it for organizing the groups. He con- 
tacted the heads of various organiza- 
tions before school adjourned for sum- 
mer holidays. He was assured that 
900 invitations would reach the right 
audience . . . Little Burgundy elemen- 

~ | tary schools; Point St. Charles boys 
a“ and girls school; St. Leo’s in Verdun; 
w Scouts and Girl Guide groups; St. 
Henry French youth club; Suburban 
elementary schools; Congregation Notre 
Dame and Holy Cross schools; Sisters 
of St. Ann elementary schools and 
various other organizations. 

Don Drisdell invited the ‘Miss 

= am sas United Theatres’’ panel of high school 
A. H. (Hec) Hodgkinson, Projectionist at the Paramount Theatre, Edmonton is girls thus assuring us a good cross- 
inducted into Famous Players Forty-Year Club by President George Destounis section of opinion makers and a suc- : 
at a recent luncheon at the Calgary Inn. cessful morning indeed. e 
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HLM AWARDS 
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WINNERS OF FAMOUS PLAY- 
ERS STUDENT FILM AWARDS 
ANNOUNCED. 


Winners of Famous Players 1971 
Second Annual Student's Film Award 
Contest was announced recently by 
President George P. Destounis. With 
Canada divided into four areas, 168 
films were submitted for regional ad- 
judication in Toronto. 

Two major awards of $1,000 each 
went to Lloyd Chesley and Harris 
Kirsnenbaum, Toronto, for their ‘Wolf 
Lanigan’s Death:, 8mm category, and 
Jon Michaelson, Dorval, Quebec, for 
“Ward of the State’, 16mm. Two 
second prizes of $750 were awarded, 
one to Roger Cantin and Danyele 
Patenaude, Montreal, for “L’Apocalypse”, 
8mm, and the other to the University 
Film Club of Calgary for ‘‘Opus 4”, 
16mm. All four awards were made in 
the University and College category. 

In the Secondary School classifi- 
cation three awards of $250 each were 
made to Stephen Bowlsby, Vancouver, 
B.C., for his 16mm film ‘‘Absurdo”, 
and a dual second prize award to the 
Gibb’s Boys Club, Vancouver, 8mm, 
titled “To Dream” and finally, Student's 
of Lord Elgin Vocational School, Niagara 
Falls, 8mm for “It Doesn’t Come Easy”’. 

The adjudicators made special com- 
ment on the superiority of Secondary 
School, 8mm productions compared 
to University and College. 

Judges for the contest were Chair- 
man, Gerald Pratley, Executive Di- 
rector of the Ontario Science Centre 
Theatre; Mr. Jean-Pierre Tadros of 
Le Devoir, Montreal; and Les Wedman, 
Vancouver Sun. 

$10,000 was budgeted for this 
year’s contest, but after careful delib- 
eration, taking every facet of film- 
making into consideration, the judges 
decided to make the cash awards 
strictly on merit. $4,250 of the avail- 
able budget was awarded and the 
balance of $5,750 will be carried 
into next year’s Third Annual Student 
Film Festival. 

A number of changes in contest 
format are being considered for next 
year’s contest which will include dis- 
pensing with fanguage as a category, 
and adding three new categories, namely 
Animation, Fiction, and Documentary. 
Cash awards will also be made for 
Regional Winners. 


President George Destounis presents a Second Prize cheque of $750.00 in 
Famous Players Student Film Award contest to Members of the University 
of Calgary Film Club. Gordon Jeffrey accepts on behalf of the group for their 
16 mm production of “OPUS 4”. 


Winners in the recent 1971 $10,000 Student Film Award Contest being presented with their 
cash awards by Mr. Robert Crone, Chairman Canadian Film Awards. Reading left to right 
Harold Kirschenbaum, Lloyd Chesley of Toronto who won a major prize of $1,000 for their 
“Wolf Lanigan’s Death’’ - Roger Cantin with Danyele Patenaude, Montreal, winner of $750 
for ‘‘L'Apocalypse’’, Robert Crone Chairman, Canadian Film Awards, student John Delibro 
with Lord Elgin Secondary School teacher John Ashwood awarded $250 for ‘‘It Doesn't 
Come Easy”’ and Jon Michaelson with girl friend L. Dagenaault. From Dorval, Quebec, Jon 
was awarded $1,000 for his ‘’Ward of the State’. 


A visit to BING CROSBY‘S 
“Hawaii Experience” 


In the booth there are 6 equip- 
ment islands, each housing 4 slide 
projectors; next to 3 motion picture 
projectors; which cross project thou- 
sands of images onto a 7 screen area. 
These 31 projectors, in addition to 12 
special effects: projectors are operated 
by a digital computer. During the 
kaleidoscopic, performance, the visu- 
als include panoramas, individual slide 
views throughout, and sometimes oth- 
er scenes are ‘burned over them”. 

The storyline is authentic in keep- 
ing with Electrovision’s efforts to 
maintain the integrity of their subject 
matter. The show contains historic 
and present-day photos of the islands, 
their people and activities, as well as, 


graphic artist representations of now. 


trademarked symbols of Hawaii. 
The 12 special effects projectors 
provide such special effects as: 
Bubble machines and a cloud 
machine. 


Gunshot strobes that explode 


from behind the screen. 

. Criss-cross strobe lighting simula- 
ting lightning. 

. Kaleidoscopic projection of flow- 
ers and fish, using special color wheels 
and technimated slides. 

Car horns, ship and foq horns 
blare from every direction during state- 
hood sequence. 

Multiple repeating strobes and 
small search lights scan audience during 
volcanic sequence. 


Pierre Trollé, manager of Electrovision theatre stands 2nd from left and the far right side is 
his assistant Mrs. Louise Adey surrounded by usherettes in Hawaiin costume. 


In front of Electrovision theatre, La Ronde Montreal. Left rear, Jonn Sperdakos, head of 
ad/pub dept. United Theatres and far right, Al Blondin, supervisor show with usherettes 
dressed in Hawaiin costume as part of the promotion for Bing Crosby‘’s Hawaii Experience. 


Even the cash box is dressed up Hawaiin style! 


The quadraphonic sound system 
employs sound source from unique 
base expander system, increasing depth 
and vibration into the sound. 

The stereo sound effects relay au- 
thentic chants and innumerable sounds 
from one speaker to another eliciting 
a feeling of total involvement. 

Performances of BING CROSBY’S 
HAWAII EXPERIENCE run continu- 
ously daily every 45 minutes for full 
family entertainment. 


BING CROSBY VISITS MONTREAL 


Bing Crsoby was in Montreal for a 
short visit on our national birthday 
(July 1st) in connection with the 
opening of the Electrovision produc- 
tion “Bing Crosby’s Hawaii Experience” 
at Man And His World’s LA RONDE. 

After a morning of press and 
television interviews, the 67-year-old 
entertainer was met by Mayor Jean 
Drapeau and was given a guided tour 
of the American Pavillion and other 
parts of the popular Terre Des Hommes. 

Bing had cut short a fishing holi- 


day in Seven Islands, northern Quebec, 


and to quote this HONEST man, he 
said ‘I like Montreal...1 always Have.” 


Having cut short a fishing holiday in Seven 
Islands, northern Québec, Bing Crosby arrived 
in Montreal to attend to the premiére of 
Bing Crosby‘s Hawaii Experience. Greeting 
Bing at Le Chateau Champlain hotel are 
left to right, William Murray, general manager 
of Famous Players, John Sperdakos, who 
arranged the press and television interviews, 
Bing and David Sacks, president of Electro- 
vision Productions Ltd. 


SAISON DE QUILLES COURONNEE DE SUCCES 


La ligue des Quilles des cinémas de la Ville de Québec termine une saison des 
plus active par une grande soirée au cours de laquelle les champions de toutes 
catégories recoivent des trophees qui leur sont remis par M. & Mme Jacques 
Champagne, celui-ci de la Publicité francaise a Montréal pour Cinémas Unis Ltée. 
Empéchés de se rendre a Québec, MM. Arnott et Phaneuf s’étaient fait remplacer 
par M. Champagne pour cette agréable tache. 


Quebec Theatres closed the Bowling Season by celebrating it with the win- 
ners of the trophies in each category. Mr. & Mrs. Jacques Champagne replaced 
Messrs. Arnott & Phaneuf (unable to attend the ceremony) in this agreeable task 
of delivering the trophies to the happy winners. 


Trophé présenté par Mme Jacques Champagne 
au gagnant de la premiére moyenne des 
hommes. 


Trophy presented by Mrs. Jacques Champagne 
to the lucky winner of the first average 
for men. 
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M. Jacques Champagne, de la Publicité francaise, remet le trophée au trés humble gagnant 
du plus haut trip'e pour hommes. 


Mr. Jacques Champagne, of French Publicity, delivers the trophy to the most humble 
winner of the highest triple for men. 


ici, M. Georges Pepin remet le trophée au champion de la cédule. TABLE D’HONNEUR: De gauche 4 droit: Mme Armand Rouleau, 


Here, Mr. Georges Pepin delivers the trophy to the Champion of the le Pgpoat _ Pepin, M. & Mme Jacques Champagne, M. 
Schedule. n ouleau. 
HEAD TABLE: From left to right: Mrs. Armand Rouleau, 


Mr. & Mrs. Geo. Pepin, Mr. & Mrs. Jacques Champagne, Mr. 
Armand Rouleau. 
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25and40 year Inductees 


It was a largé and happy group of 25-40 Year Club inductees and wives who 
attended the Winnipeg Regional Meeting Luncheon. From left to right (standing: 
Mrs. Gordon Carson, husband Gordon third from the left, Thunder Bay; 
Richard Miles, second from left, Winnipeg; Lloyd Palmer, Thunder Bay; H. 
McPherson, Winnipeg; Johnny Ferguson; C. Kirby; President George P. Destounis; 
Andy Ostrander, Lou Miles, L. Litman, all of Winnipeg. 

Seated are: Mrs. C. Kirby; Myrtle Palmer; Mrs. H. McPherson; Mr. and Mrs. 
W. Cichocki; Miss E. Taylor; Mrs. Andy Ostrander; Mrs. Lou Miles; Mrs. John 
Ferguson 


Standing left to right: Mr. and Mrs. Ellard Williamson, Vernon; Doug Gow; 
Bill Murray; Mr. and Mrs. Richard Baiss, Victoria; Mr. & Mrs. Eric Green, 


Vancouver. 
Special guest of honour Chief Dan George, seated, autographs luncheon menus 


for the inductees. 


25 and 40-Year Club inductees at the recently held Regional Mee 

Reading left to right: 25-Year Club members - Ray Murphy, Smith’s Falls, 
with Mrs. Murphy; Gerry Dillon with Mrs. Dillon, Toronto; President George P. 
Destounis; 40-Year Club inductees - A. E. Brown and Art Grover, Toronto; 
Mrs. Grover in front; far right - Mr. and Mrs. Jeff Jeffreys, Sudbury. 
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25-40 Year Club inductees at the recently held Toronto Regional Meeting. Reading 
left to right: 40-year member Jeff Jeffrey, Sudbury; 25-year member Ray 
Murphy, Smith’s Falls; President George P. Destounis; 40-year Club members - 
A. E. Brown and Art Grover, Toronto; and far right 25-year member Gerry 
Dillon, Theatre Confections, Toronto. 


Shown above - 40-Year Club inductees at the Vancouver Regional Meeting. 


PRIX BONI: 


& René Robitaille, du cinéma Granada, 
a Sherbrooke pour le beau travail qu’il 
a fait lors des fétes de |’Age d‘or a 
Sherbrooke. Grace 4 Mme Robitaille 
ila purevétir ses employés en costumes 
d’époque; il a présenté les films ‘‘Sous 
les verrous” et ‘Les deux légionnaires”’ 
sans son, au seul accompagnement du 
piano comme ‘‘dans le bon vieux 
temps’’. Aux amateurs de vieilles photos 
il présenta des portraits pris lors d'une 
présentation de ‘‘Carmen” avec la men- 
tion ‘’Etes-vous |a? ”’ 


PRIZE MONEY: 


to Mr. René Robitaille of the 
Granada Theatre, Sherbrooke, for his 
outstanding contribution to the cele- 
bration of the Golden Age in Sherbrooke. 
Because of Mrs. Robitaille’s help, he 
could dress his employees in old-time 
costumes and presented two pictures 
soundless, with piano accompaniment 
only, as it used to be. Photo fans 
could also see on display pictures 
showing people of long ago with the 
question: “‘Where are you? ”’ 
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Published 
In the interest of Famous Players 
Employees and Associates 
From Coast to Coast 


The three principals involved in 
the consortium for the proposed 
Vancouver Centre real estate devel- 
opment. From left to right: Mr. 
Henry G. Birks, Chairman of the 
Board and Chief Executive Officer, 
Henry Birks and Sons Limited; 
center Mr. F. William Nicks, Chair- 
man of the Board and Chief Execu- 
tive Officer of Scotiabank. On the 
right Mr. George P. Destounis, Pres- 
ident, Famous Players Ltd. 


A very happy District Manager 
~ Doug Gow, with Famous Players — 
- District Manager Jim Dudley and — 
Bank of Nova Scotia B.C. Marketing 


Manager looking on, chats with the 
Press. Conference hostesses to an- 
-nounce the development. ‘Left to 
right: Miss Leslie Coombs, Mrs. Judy 
‘Semmens and at the right, Miss 
Vancouver, Miss Ardele Hollins. 


Mr. George P. Destounis, Pres- 
ident, Famous Players Ltd. points 
out some of the interesting features 
of the VANCOUVER Centre com- 
plex to the three hostesses for the 
Press Conference held at the Van- 
couver Hotel to announce the pro- 
ject while Mr. Ted Strother, Vice- 
President, Real Estate looks on. 
The three hostesses are, on the left 
Mrs. Judy Semmens, Scotiabank, in 
the center Miss Leslie Coombs, 
Scotiabank and on the right Miss 
Vancouver Ardele Hollins. 
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